Time
7:30 —
8:30 am

8:00 —
8:15 am

8:15 -
8:45 am

8:45 —
10:15 am

10:15 -
10:30 am

10:30 -
noon

noon —
1:15 pm

1:15 -
2:45 pm

Road Pricing Workshop
TRB Mid-year Meeting
Wednesday, July 13, 2005
Boston, MA
Draft Agenda
Item
Registration Opens
Complimentary Breakfast

Fresh Fruit, Pastries, Bagels & Cream Cheese

Registration Continues
Introduction and Welcome

Report on Tuesday’s Joint Meeting with
Trucking Industry and Modal
Interest/HOT lane User Groups

Trucking Industry

AAA, Transit, HOV, & Environmental Justice

Project Development Issues

may include

Environmental Justice Considerations
and/or Evaluation and Mitigation of Socio-
Economic Impacts for Pricing Projects
Pricing Commercial Vehicles and/or Truck
Only Toll Facilities

Federal Regulations and Pricing Projects —

consideration of modal exemptions on HOV

facilities, including pricing; ITS architecture

Morning Break
Coffee & Soft Drinks Provided

Operational Issues

may include

Barrier-free toll facilities

Enforcement Issues — technologies, non-
traditional approaches, exemptions, data
collection for enforcement, etc.
Monitoring & Evaluation — Developing
Performance Based Measurements

Lunch
(included wi/registration fee)

New Business and Institutional Models
for Road Pricing

may include

Public Private Partnerships — attracting
investors, developing financing,
agreements

Topic Introduction & Overview

Facilitated Small Break Out Group
Discussion

Larger Group Discussion

Topic Introduction & Overview

Facilitated Small Break Out Group
Discussion

Larger Group Discussion

Topic Introduction & Overview

Facilitated Small Break Out Group
Discussion

Larger Group Discussion



2:45 - 3:00
p.m.

3:00 —
4:30 pm
4:30 —
4:45 pm
4:45 pm

Travel Demand Modeling and Revenue
Forecasting Issues — assumptions,
advancements, state of art & practice,
future research needs, tools

Transitioning to Dynamic Pricing, Managed
Lanes, or Other “New” Pricing Policy —
Bond concerns, institutional arrangements,
technology considerations, developing
guidance, manuals, etc.

Afternoon Break — Snack/Beverages
Provided

Public and Media Involvement

may include

Achieving Public, Political, and/or Media
Acceptance or Understanding for a Pricing
Project

Signage and driver communication
Marketing the Operational Project —
multimodal facilities with competing or
divergent goals, facilities with adjacent free
lanes and declining revenues, facilities
under construction or expansion

Concluding Thoughts

Adjourn

Topic Introduction & Overview

Facilitated Small Break Out Group
Discussion

Larger Group Discussion



