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Social media has led to true 
engagement 



Increased professional use here in the 
US 

of Fortune 1000 
Companies utilize online 
communities 

of State DOTs use 
either Facebook or 

T itt  



We find an invaluable transportation 
tool 

• Connects people & ideas | creates 
community  

• Citizens feel heard and validated 
• Bottom-up participation and decision-

making 



Planning + Strategy = Effectiveness 
Overarching social media 

plan  Recognizable | 
consistent brand 

How well do you know your audience? 



True engagement not always assured 
• Cannot replace face-to-face relationships 
• Access not universal | usually not a 

standalone tool 
• Best used to augment overall public outreach 

plan 

Ensuring 
access for 

all 
communitie

s 

Includin
g other 
outreac
h tools 



social media = better 
engagement 

 
 
 
 
   

 
 

How do we make this equation 
t ? 
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