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Port of Tacoma & social media 

• Owned by Pierce County 
citizens 

• Primary communication 
tool was local newspaper 

• Economy fails, media 
organizations shrink 

• New tool = Social media  



Port of Tacoma  
social media channels 

Allowed audiences to grow organically. 

600+ likes 1,500+  
followers 



Talking with our people 



Talking with our people 



Using Facebook Ads 

• Event: Boat tours of the Port and 
the working waterfront 

• Past promotion: Newspaper ads, 
fliers at local businesses, Port 
website 

• 2011 promotion: Added Facebook 
Ads to the mix 
– Inexpensive 

– Ability to target audience by location, 
interests, demographics 

– Easy to create and edit 

– Measurable 



• Two 10-day campaigns 
• $1,000 budget 
• Paid for clicks 
• Reassessed both after five days based on metrics 

 
 
 
 
 

The campaign 

August 15 to 19 August 23 to 27 

Family version 
Target: People with 
children of any age 

Photo version 
Target: People with 

interest in photography 
or travel 



Results: Facebook Ad performance 
• 765 unique clicks, 13% unique click through rate 

• Average cost per click = $1.33 

• 33 people RSVP’d to Facebook Event  

• 390 people saw the ad with the name of a Facebook 
friend who RSVP’d to the event 
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Unique Clicks 

Family version 

Photo version 



Results: Interaction with Facebook Page  

• 29 news likes  

• 58% more post 
views 

• 128% increase in 
post interactions 



Results: Port website 
• 606 unique visits  

(increase 5,400% over previous year) 
• 357 unique visits entered from Facebook 
• Visitors spent 2:17 minutes on the page  

(increase 69.4% from previous year) 
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Summary 

• Facebook Ads are cost-effective, measurable way to 
engage your audience 

• Provide interesting content that resonates with your 
audience and they will interact 

• Social media is another communications tool that 
allows you to have a continuing conversation with 
your audience 
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